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Case Studies
I’ve been told by clients that what differentiates my work as a writer and strategic commu-
nications professional is my ability to absorb a brand’s voice and convey the unique culture 
of each department or institution, and convey into captivating stories. I’ve used my research 
and interviewing as well as fact-checking skills, to bring alive faces, relationships, discoveries 
and academic research, including laboratory research and private/ public partnerships. My 
goal is to show just how relevant each story can feel in people’s lives.
 
Press Releases 
I’ve developed editorial calendars, helped design long-term creative campaigns with print  
and online components for colleges and universities. For instance, in my work with TargetX, 
a higher education consulting firm that offered creative services, I worked for American 
University, Albright College, Widener University, Gwynedd Mercy College, Lake Erie 
College and Champlain College, among many others, to help them connect their annual 
search goals with persuasive marketing and copywriting. I also connected the products of a  
company to national headlines in the field of higher education. 

Profiles 
I work to infuse my feature stories, profiles, press releases, website copy, emails, brochures, 
etc.,  with enduring power while always exercising fidelity to institutional goals.  I aim to 
deliver thematically-driven storytelling and nuanced content that’s consistently on strategy. 
I am well versed in editorial management, strategic media outreach, web technology and 
social media promotion. 

Interview Sample 
Combining my academic background with journalism and publishing experience, I’ve 
interviewed scientists and historians, written alumni profiles and developed feature stories 
among other print and digital communications. I love creating multilayered and nuanced 
stories, conducting in-depth research, fact-checking data and locating trends and experts for 
the purpose of informing and entertaining readers.  

Awards & Recognition

Biography



CASE STUDIES
See link to complete article at: 
https://www.targetx.com/higher-ed-insights/case-studies/keene-state-college/

https://www.targetx.com/higher-ed-insights/case-studies/keene-state-college/


CASE STUDIES
See link to complete article at: 
https://www.targetx.com/higher-ed-insights/case-studies/averett-university/



PRESS RELEASES
Wild River Books Launches If These Stones Could Talk, Sept 19, 2018
https://wildriverconsultingandpublishing.com/meet-us/our-press-room/two-new-jersey-
women/

https://wildriverconsultingandpublishing.com/meet-us/our-press-room/


PRESS RELEASES
Targetx Hires Vivian Wong -  https://www.targetx.com/blog/targetx-hires-vivian-wong-
as-chief-technology-officer/

https://www.targetx.com/blog/targetx-hires-vivian-wong-as-chief-technology-officer/ 
https://www.targetx.com/blog/targetx-hires-vivian-wong-as-chief-technology-officer/ 


PRESS RELEASES

TargetX Builds College Application Process Students Really Want - 
 https://www.targetx.com/blog/targetx-builds-college-application-process-students-
really-want/

https://www.targetx.com/blog/targetx-builds-college-application-process-students-really-want/
https://www.targetx.com/blog/targetx-builds-college-application-process-students-really-want/


PROFILES
Profiles created for Albright College:  Love at First Root Canal and the Accelerated 
Degree Program: We Are In It For Your Life

“I put my shy on the back burner.” 

“
”

It was love at  
first root canal.

It’s no wonder that Emilee’s nickname was “Smiles” in high school.  

Besides her natural cheerfulness, Emilee has set her sights on the 

field of the perfect smile—dentistry. In fact, she was only 14 

when her career was launched during a dinner party! She and 

her family were visiting the home of her father’s longtime 

friend, a dentist and his wife needed an emergency  

root canal. When all of the adults at the table refused 

to participate in the procedure, Emilee happily 

volunteered. “I was absolutely intrigued. From then 

on I knew exactly what I wanted to do with my life,” 

says Emilee.    

Planning a career in the sciences, Emilee knew 

she wanted to attend a small college with top-notch 

science facilities and personalized attention. She was 

impressed during her visit to Albright when many of the 

professors sat down and talked to her. “I knew I would  

get the resources I needed at Albright,” reflects Emilee. 

One of Emilee’s favorite resources? “I love the labs in the 

new Science Center, particularly for dissections. Figuring 

out exactly how an organism functions, rather than simply 

memorizing the theory, is irreplaceable,” smiles Emilee.

E M I L E E  H A R TE M I L E E  H A R T

See what Emilee’s sinking her teeth  
into lately: www.albright.edu/emileehart

Class: 2013
Major: Biology (Pre-dental), Spanish 
Favorite Class(es): “Organic Chemistry,” 
“Critical Thinking”

In 10 Years: Pedio-dentist 
Fitting In: “The Peer Orientation  
Program (POP) really acclimated me. 
I got to know so many people.”
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Emilee now enjoys the guidance of three advisers as she prepares for 
dental school. “I’ve got a whole team behind me.” 

No wonder Emilee is all smiles.   

 



INTERVIEWS
See link to complete article at: 
http://www.kimnagy.com/interviews/moonlight-science-a-conversation-with-molecular-
biologist-and-entrepreneur-paul-schimmel/

http://www.kimnagy.com/interviews/moonlight-science-a-conversation-with-molecular-biologist-and-entrepreneur-paul-schimmel/
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SAMPLE EMAIL 
from An Award-Winning Communications Plan

Dear [Adult Student First Name],

It’s difficult to imagine that Kay Burky (an ADP student who recently 
graduated with a 3.91 GPA) once struggled with her decision to go 
back to school. But the highly successful student and human resources 
professional confesses to a few common concerns for non-traditional 
students. 

“I guess my biggest fear remained ‘Was I going to be able to be 
successful?’ And ‘How was I going to balance being married, working 
full-time, and being a full-time student at the same time?’ But, it 
really worked,” stresses Kay, who not only landed a promotion at work 
after she graduated, but fell in love with her classes. “It was incredibly 
inspiring and rewarding,” recalls Kay. 

If you’re looking to get started on your application, remember that we 
are here to help you. In fact, at Albright, we work with you every step of 
the way, from application to graduation and beyond. Click here to get 
started right away. Hint: Bring your work history with you. At Albright, 
your experience in the real world counts.
Sincerely,

The ADP Admission Team



AWARDS & RECOGNITION
Excellence in Marketing Award by the Council For Accelerated 
Programs, July 2013

The national award recognizes ADP for its outstanding email communication and marketing 
plan. The College developed a data-driven, email marketing plan that drives students to a 
unique landing site, allowing for extensive evaluation of effectiveness. This innovative plan 
serves as a model for effective recruiting of adult students, according to the council.

“The CAP Excellence in Marketing Award represents the culmination of a team project that 
the Accelerated Degree Programs department began in 2011,” said Kevin J. Ezzell, director of 
ADP. “The email communication plan has allowed us to communicate more effectively with 
our prospective adult learners, while providing the Accelerated Degree Programs office with 
valuable information about what messaging is most critical to this student population.”

The award was presented to Albright at the Council for Accelerated Programs’ conference in 
Denver, July 30 to Aug. 1. “The award is very meaningful to Albright College, as it shows that 
our Accelerated Degree Programs continues to receive recognition within the area of adult 
education on a national level,” said Ezzell.

NJSAA Award for the book I edited and published for authors Beverly 
Mills and Elaine Buck, If These Stones Could Talk, November 2019 

The Committee has selected your nominated work, If these stones could talk: African 
American presence in the Hopewell Valley , for the New Jersey Studies Academic 
Alliance Authors Award for the popular non-fiction category!  We all greatly enjoyed the 
thoroughness of the research and the wonderful inclusion of so much primary source material 
and interviews that will be a huge help to future researchers.  The Alliance’s mission is to 
bring together individuals involved in the study of New Jersey to further knowledge and act as 
a clearinghouse for information about teaching and research on New Jersey.  The Alliance is 
by its very nature interdisciplinary and involves people at every level of teaching and research.  
Members include teachers (kindergarten through college), historians, geographers, museum 
and historical organization personnel, archivists, and librarians.  However, anyone is welcome 
to join NJSAA who has an interest in the study of New Jersey.

Eric Hoffer Award Excellence in Independent Publishing Honorable 
Mention for Reference 2018



BIOGRAPHY

I’m an experienced writer based in Lambertville, New Jersey who 
currently operates as a sole proprietor. I am passionate about 
showcasing academic expertise and trailblazing research. I have 
interviewed Pulitzer-prize winning historians and McArthur-award 
winning writers, but I believe every story is important. I offer more 
than fifteen years of experience in writing, researching, editing and 
fact-checking for special publications.  In addition to my writing and 
research experience, I’ve created award-winning marketing copy for 
websites, led book projects, written magazine articles, managed website 
migrations, and worked with high-profile partners such as Princeton 
University, the New York Public Library and PEN World Voices. I’ve 
also spearheaded creative campaigns with print and digital components 
for a wide range of colleges and universities. All of my work seeks to 
connect the goals of an organization, institution, or department to 
stories that “show” their message or demonstrate a clear outcome.


